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1951 – În cadrul Institutului de 
Ştiinţe Economice şi Planificare se 
constituie, prin trecerea secţiei 
comerciale de la Facultatea de 
Planificare  şi Administrare Economică 
la Facultatea de Cooperaţie. Comerţul 
era un domeniu primordial de studiu 
încă de la înfiinţarea institutului, în 
1913, sub numele de Academia de 
Studii Comerciale şi Industriale. În 1947 
se înfiinţase Facultatea de Ştiinţe 
Cooperatiste, dar existenţa sa fusese 
efemeră. Facultatea de Comerţ  şi 
Cooperaţie pleacă l a  d r u m  c u  s e c ţiile 




1952 – Se creează secţia mer-
ceologie. 
1955  – Este adoptată 
denumirea de Facultatea de Comerţ  şi 
Merceologie, în acelaşi timp 
renunţându-se la secţia cooperaţie. 
1956 – La Editura Ştiinţifică, 
începe publicarea seriei de 3 volume ale 
lucrării Elemente de merceologie, de I. 
Ionescu-Muscel şi B. Cotigaru. 
 
1957 – Secţiile facultăţii sunt 
           1951 – Within the Faculty of 
Economic Sciences and Planning, the 
Faculty of Commerce and Cooperation 
was founded, by transfer of the 
commercial department from the 
Faculty of Planning and Economic 
Administration to the Faculty of 
Cooperation. Commerce was a priority 
subject from the founding of the 
institute, in 1913, under the name of the 
Academy of High Commercial and 
Industrial Studies. In 1947 the Faculty 
of Cooperative Sciences had already 
been founded, but it had an ephemeral 
existence. The Faculty of Commerce 
and Cooperation was started with the 
commercial and cooperative sciences 
departments.           
         1952 – The department of 
commodities was created.   
         1955 – The name of Faculty of 
Commerce and Commodities is adopted, 
at the same time the department of 
cooperative sciences being closed down. 
         1956 – At the Scientific Publishing 
House there was initiated the editing of 
a 3-volume series of the paper Elements 
of Science OF Commodities, written by 
I. Ionescu-Muscel and B. Cotigaru.  
         1957 – The faculty’s departments economia comerţului socialist, 
merceologie  şi comerţ exterior, ultima 
provenind din Facultatea de Comerţ 
Exterior. 
 
1958 – Este adoptată 
denumirea de Facultatea de Comerţ. 
1966 – Se trece la un nou 
sistem de organizare a doctoratului, 
renunţându-se la formula aspiranturii. 
Catedrele arondate facultăţii sunt: 
economia comerţului socialist, 
economia comerţului exterior, 
merceologie, chimie şi fizică, geografie 
economică, limbi străine. La conducerea 
catedrei de merceologie este desemnat 
prof. Dumitru Dima, care, cu o pauză 
determinată de comasarea catedrelor, va 
ocupa această poziţie până în 1995. 
 
 
1968 – La Academia de Studii 
Economice, denumire adoptată cu un an 
înainte, este inaugurată clădirea Mihai 
Eminescu. Aici sunt fixate sediile 
decanatului  şi ale catedrelor Facultăţii 
de Comerţ. Se introduc disciplinele 
studierea pieţei interne şi, respectiv, 
economia  şi organizarea turismului, 
embrionul unor specializări de mai 
târziu.     
 
1971 – Facultatea de Comerţ 
se divizează în Facultatea de Comerţ 
Interior, cu secţii de comerţ interior şi 
merceologie,  şi Facultatea de Comerţ 
Exterior. Începe să fie predată disciplina 
marketing şi se înfiinţează pentru prima 
dată catedra de marketing; rolul prof. 




1974 – Facultatea de Comerţ 
revine la denumirea de bază, prin 
desfiinţarea Facultăţii de Comerţ 
Exterior şi revenirea la matcă a secţiei 
aferente. Numărul specializărilor se 
reduce la două: comerţ  şi relaţii 
economice internaţionale. 
1975 – La Editura Didactică şi 
were: the economy of socialist 
commerce, the commodities science, 
and the foreign trade, the last one 
deriving from the Faculty of Foreign 
Trade.  
         1958 – The name of Faculty of 
Commerce is adopted.    
         1966 – A new system of 
organizing the doctoral studies was put 
into practice, the system of standing – 
candidature being abolished. The 
departments belonging to the faculty 
were: the economy of the socialist 
commerce, the economy of foreign 
trade, commodities science, chemistry 
and physics, economic geography, 
foreign languages. Professor D. Dima 
was elected head of the Commodities 
science department; with an interruption 
caused by the merging of departments, 
he held this position till 1995. 
  1968 - At the Academy of 
Economic Studies, name adopted one 
year before, the Mihai Eminescu 
building was inaugurated. Here there are 
situated the premises of the Dean’s 
office and the departments of the 
Faculty of Commerce. New subjects 
were introduced: the study of domestic 
trade and respectively, the economy and 
organization of tourism, the core of 
further main subjects.  
  1971 – The Faculty of 
Commerce was divided into the Faculty 
of Domestic Trade, with the 
departments of domestic trade and 
commodities science, and the Faculty of 
Foreign Trade. Marketing started to be 
taught as a main subject and for the first 
time the department of marketing was 
founded; the role of the Professor 
Constantin Florescu was unanimously 
recognized. 
  1974 – The Faculty of 
Commerce reverts to the initial name by 
closing down the Faculty of Commerce 
and returning to the basis of the related 
department. The number of main 
subjects was reduced to two: commerce 
and international economic relations. 
  1975 – At the Didactic and Pedagogică apar două lucrări de 
pionierat:  Marketing, sub redacţia C. 
Florescu  şi, respectiv, Turism  şi 
alimentaţie publică, de Rodica 
Bărănescu. 
 
1976 – Este constituit 
Colectivul de cercetări, analize şi 
expertize merceologice. 
1977 – Apare specializarea 
economia serviciilor de alimentaţie 
publică şi turism, iar specializarea relaţii 
economice internaţionale intră în 
lichidare. Catedrele facultăţii rămân 
economia comerţului  şi marketing, 
merceologie, relaţii economice 
internaţionale şi, a patra, limbi străine.   
 
 
1981 – Decan al facultăţii este 
desemnat prof. Petre Băetoniu, care 
după ce în perioada 1976-1981 fusese 
prodecan, va deţine această funcţie până 
în anul 1989.  
1988 – Numărul studenţilor la 
zi se reduce la un sfert (609 în 1988-
1989, faţă de 2.484 în 1978-1979). 
 
1990 – Sunt adoptate 
următoarele specializări: marketing, 
merceologie, turism-servicii şi relaţii 
economice internaţionale. Se înfiinţează 
catedra de turism-servicii. 
 
1991 – Relaţiile economice 
internaţionale redevin facultate distinctă. 
 
1992 – Specializările pentru 
obţinerea diplomei de licenţă se 
stabilizează în număr de patru: comerţ, 
marketing, merceologie şi turism-
servicii, fiecăreia corespunzându-i o 
catedră-mamă. Specializările de doctorat 
sunt marketing, economia comerţului şi 
serviciilor  şi, a treia, merceologie. 
Decan este ales prof. Iacob Cătoiu, care 
va însuma trei mandate, până în 2003. 
Volumul  Marketing, avându-l 
coordonator pe prof. C. Florescu şi 
apărut la Editura Marketer, este distins 
cu Premiul "Virgil Madgearu" al 
Pedagogic Publishing House two 
pioneering books were published: 
Marketing under the editorial direction 
of Constantin Florescu and respectively, 
Tourism and Hospitality Industry, by 
Rodica Bărănescu. 
  1976 – The Department of 
research, analysis and commodities 
examinations was founded. 
  1977 – There was initiated the 
main subject of economy of services of 
tourism and hospitality industry, and the 
main subject of international economic 
relations comes to closing down. The 
remaining departments of the faculty 
were the economy of commerce and 
marketing, commodities science, 
international economic relations and a 
fourth one, foreign languages. 
  1981 – Dean of the faculty was 
elected professor Petre Băetoniu, who 
after holding the position of deputy dean 
between 1976-1981, held this position 
till 1989. 
  1988 – The number of students 
was reduced to one quarter (609 in 
1988-1989, comparative to 2,484 in 
1978-1979). 
  1990 – The following main 
subjects were set up: marketing, 
commodities science, tourism-services 
and international economic relations. 
The department of tourism and services 
was founded. 
  1991 – The department of 
international economic relations was set 
up again as a distinct faculty. 
  1992 – The main subjects in 
order to obtain the degree were set to 
four: commerce, marketing, 
commodities science and tourism-
services, each one belonging to a 
“mother-department”. The doctoral 
main subjects were: marketing, the 
economy of commerce and services, and 
a third one, the commodities science. 
Professor Iacob Cătoiu was elected as a 
dean, holding this position for three 
times successively, until 2003. The 
volume  Marketing with professor C. 
Florescu as a coordinator and published Academiei Române.  
 
 
1995 – Se introduc studiile 
aprofundate, aferente anului V, care vor 
dispărea din oferta educaţională în 2004. 
 
1996 – Are loc Sesiunea 
ştiinţifică "25 de ani de învăţământ de 
marketing în România". 
1997 – Este organizat 
Simpozionul "Învăţământ şi cercetare în 
merceologie  şi managementul calităţii" 
şi este lansat site-ul Internet al catedrei 
de merceologie şi managementul 
calităţii.  
 
1998 – Este introdus 
învăţământul la distanţă, mai întâi la 
Bucureşti, apoi şi în centrele teritoriale 
Brăila, Amara-Ialomiţa, Tulcea şi 
Câmpia Turzii. Sunt înfiinţate cluburile 
studenţeşti Marketer Club, care vor edita 
publicaţiile "Marketer" şi Pas Întins. 
 
1999 – Catedra de turism-
servicii începe seria participărilor la 
Târgul Naţional de Turism, la ediţia din 
octombrie fiind organizat Simpozionul 
"Tendinţe în pregătirea modernă a 
specialistului din turism. Avatarurile 
învăţământului superior turistic". 
Lucrarea Conducerea resurselor umane, 
apărută în coordonarea prof. Radu 
Emilian, la Editura Expert, va fi distinsă 
cu Premiul "Virgil Madgearu". Sub 
egida Colegiului Universitar Economic 
din Buzău, pendinte de ASE, se naşte 
revista "Amfiteatru Economic", care în 
2005 va intra sub patronajul Facultăţii 
de Comerţ.  
 
2000 – Este introdus primul 
program de masterat. Editura Qlassrom, 
apropiată catedrei de merceologie şi 
managementul calităţii, fondează 
colecţia de carte de specialitate intitulată 
Merx. 
2001 – Centrul de Cercetări şi 
Expertize Mărfuri Alimentare al catedrei 
de merceologie şi managementul 
by the Marketer Publishing House was 
awarded the “Virgil Madgearu” prize of 
the Romanian Academy. 
  1995 – The master’s degree 
courses were introduced, related to the 
5th year, which were eliminated from 
the educational offer in 2004. 
  1996 – The Scientific session 
“25 Years of Higher Education in 
Marketing in Romania” was organized. 
  1997 – The Symposium 
“Higher Education and Research in 
Commodities Science and the 
Management of Quality” was organized 
and there was launched the web site of 
the department of commodities science 
and management of quality. 
  1998 – The distance courses 
were introduced first in Bucharest, then 
in the territorial centers Brăila, Amara, 
Ialomiţa, Tulcea and Câmpia Turzii. 
The students Marketer Clubs are 
formed, publishing “Marketer” and Pas 
Întins magazines under two directions of 
study: commerce and tourism-services. 
1999 – The department of 
tourism-services begins to participate at 
the National Tourism Fair, organizing at 
the October edition the symposium 
“Tendencies in the modern preparation 
of the tourism specialist. The avatars of 
the touristic superior education”. The 
paper  Leading human resources 
coordinated by professor Radu Emilian, 
at the Expert Publishing House, will 
receive the “Virgil Madgearu” Award. 
Under the mark of the University 
Economic College from Buzău, which 
belongs to ASE, the Amfiteatru 
Economic magazine is born, which in 
2005 will enter under the patronage of 
the Faculty of Trade. 
2000 – The first master program 
is introduced. The Glassrom Publishing 
House, close to the science of 
commodities and quality management 
departments, founds the specialty book 
collection named Merx. 
2001 – The Alimentary Goods 
Research and Expertise Centre of the 
science of commodities and quality calităţii este acreditat CNCSIS.  
Din iniţiativa şi în coordonarea 
catedrei de marketing se lansează 
colecţia de carte de specialitate a 
Editurii Uranus, intitulată Biblioteca de 
marketing. Este sărbătorită împlinirea a 
50 de ani de funcţionare neîntreruptă a 
Facultăţii de Comerţ, cu această ocazie 
fiindu-i atribuită Diploma de excelenţă a 
AROMAR. Este organizată Conferinţa 
internaţională consacrată împlinirii a "30 
de ani de marketing în România".  
 
 
2002 – Specializările facultăţii 
se restrâng la trei: economia comerţului, 
turismului  şi serviciilor, marketing şi, 
respectiv, merceologie. Noua 
specializare, economia comerţului, 
turismului  şi serviciilor, rămâne 
organizată pe două direcţii de studiu: 
comerţ şi turism-servicii. Numărul total 
al studenţilor facultăţii, zi şi la distanţă, 
inclusiv centre teritoriale, atinge nivelul 
record de 4.519.  
 
2003 – Specializarea 
marketing se desprinde din structura 
Facultăţii de Comerţ  şi se înfiinţează 
Facultatea de Marketing. În coordonarea 
catedrei de turism-servicii, Editura 
Uranus creează colecţia de carte 
Biblioteca Turism-Servicii. Facultatea 




2004 – În cadrul Editurii ASE 
apare colecţia de carte a Facultăţii de 
Comerţ, denumită Mercur. Pe lângă 
catedra de comerţ este înfiinţat Centrul 
de Cercetări Comerciale şi este 
organizată prima ediţie a Conferinţei 
internaţionale "Comerţ  şi competiti-
vitate". 
2005 – Este adoptată noua 
structură a studiilor superioare, cu ciclul 
de licenţă de trei ani şi cu o specializare 
unică la nivelul Facultăţii de Comerţ, 
intitulată administrarea afacerilor (în 
comerţ, turism şi servicii, merceologie şi 
management department is accredited 
CNCSIS. From the initiative and under 
the coordination of the marketing 
department, the specialty book 
collection of the Uranus Publishing 
House, called the Marketing Library is 
launched. The fulfillment of 50 years of 
continuous functioning of the Faculty of 
Trade is celebrated, with this occasion 
the faculty receiving the Excellency 
Diploma of AROMAR. The 
International Conference dedicated to 
the fulfillment of 30 years of marketing 
in Romania is organized. 
2002 – The faculty’s 
specializations are reduced to 3: trade, 
tourism and services economy, 
marketing and science of commodities. 
The new specialization, trade, tourism 
and services economy remains 
organized on two study directions: trade 
and tourism-services. The total number 
of the faculty’s students, taking both 
daily classes and learning at distance, 
including territorial centers, reaches the 
record level of 4519. 
  2003 – The marketing main 
subject becomes from the distinct from 
the structure of the Faculty of 
Commerce and the Faculty of Marketing 
was founded. Under the coordination of 
the Department of tourism and services, 
the Uranus Publishing House created the 
Tourism-Services Book library. The 
Faculty of Commerce is certified ISO 
9001:2000. 
  2004 – The Mercur book 
collection of the Faculty of Commerce 
appears within the Academy of 
Economic Studies Publishing House. 
The Center of Commercial Research is 
founded, affiliated to the department of 
commerce and the first edition of the 
“Commerce and Competitiveness” 
International Conference was organized. 
  2005 – A new structure of 
higher education was adopted, with a 
degree of duration of three years and 
with one subject at the Faculty of 
Commerce level under the title of 
Business Administration (in commerce, managementul calităţii). Noul sistem de 
organizare a studiilor de doctorat 
prevede pregătirea în cadrul Şcolii 
doctorale. 
tourism and services, commodities 
science and management of quality). 
The new system of organizing the 
doctoral studies provides courses within 
the Doctoral School. 
 
 